The Sasak Sade Village is inhabited by a people from generation to generation. As a place that has been known and visited by many tourists, the management of the Sasak Sade Village offers traditional building house and daily activities of local people as tourist attractions. It is very important to have good quality services to increase revisit intention in the future. The purposes of this research were to determine service quality that influences tourist satisfactions and revisit intention in Sasak Sade Village. This study used 85 respondents of domestic tourists and a purposive sampling technique. The analysis used in this study was a structural equation modeling (SEM) by using Smart Partial Least Square (PLS) 3.0. This study tested two models namely outer model to predict the relationship between indicator and variable, and inner model to predict between two variables. The results of this research were: 1) the service quality significantly influenced the tourist satisfaction at the Sasak Sade Village; 2) the tourist satisfaction significantly influenced their revisit intention at the Sasak Sade Village; and 3) the service quality significantly influenced their revisit intention at the Sasak Sade Village.
INTRODUCTION Background
The tourism attraction of Sasak consistently. The perceived value of the customers is the difference between the prospective customers' valuation of all the benefits and costs of an offer on the alternative, Kotler and Keller (2009: 136 
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Definition of Quality of Service
Zeithaml and Bitner (2006: 116-119; Suryawardani, et. al., 2017 : Suryawardani, et. al., 2018 and Yoga, et al., 2016 
Tourist Satisfaction
Oliver in Supranto (2006) argues that satisfaction is the level of one's feelings after comparing the performance or results felt with expectations, According to Kotler (2005) satisfaction is the number of attributes of a product or service. According to Engel in Tjiptono (2004) that customer satisfaction is a postpurchase evaluation in which the alternative chosen at least gives the same or higher than expected results.
Dissatisfaction occurs when the results are lower than expectations (Suryawardani, et. al., 2017 , Suryawardani, et. al., 2018 and Yoga, et al., 2016 .
Revisit Intention
Before discussing revisit intention, it is necessary to first understand the definition of purchase intention.
According to Mowen (2002: 55) purchase intention is a determinant of the buyer to take an action such as buying a product or service. According to Fullerton, Taylor in Jasfar (2002) that repurchase intentions are as purchase intentions, namely a strong desire to repurchase. Revisit intention as the customer's desire to make repeated visitation in the future (Suryawardani, et. al., 2017 , Suryawardani, et. al., 2018 and Yoga, et al., 2016 .
RESEARCH METHOD
Research Location and Time
This research was conducted in the 
Data Collection
There are several stages in the data collection process as follows: 
Variables and Indicators
This research generally has two variables as follows: 
RESULTS AND DISCUSSION
Characteristics of Respondents
Characteristics of respondents in this study were classified into several 
Convergent Validity Test
The results of the analysis show that the loading factor has fulfilled the requirements> 0.7 as can be seen in Table   1 . (manners/courtesy) with loading factor (0.820) and, LYN5 indicator ( security assurance to tourists) with a loading factor (0.754). In this study, the indicator of security assurance to tourists has the smallest loading factor of 0.754, meaning that the safety factor is still a concern of visitors because it is felt that it has not maximally satisfied visitors. Because there needs to be an improvement in the visitor's security system, especially when traveling around Sasak Sade Village.
Output of Structural Equation
Analysis of Measurement Model (Outer Model) on Latent
Variable of Satisfaction
Results of Measurement Model (Outer Model) on satisfaction variables can be seen in Table 5 . 
Analysis
Results of the
Measurement Model (Outer
Model) on the Latent Variable of
Revisit Intention
The results of the measurement model output (Measurement Model / Outer Model) on the variable intention intention can be seen in Table 6 . 
Structural Model Analysis
Results (Inner Model)
Analysis of the inner model shows the Direct and indirect effects between exogenous variables and endogenous variables can be seen in Table 7 .
Based on Table 7 , it can be seen 
The indirect effect of exogenous variables on endogenous variables
Based on 
Results of Feasibility Model
Prior Smart PLS 3.0 as can be seen in Table 9 . GoF is said to be fit if the SRMR value <0.10 and the NFI value <0.9. The results of the Goodness of Fit structural equation model can be seen in Table 10 . 
DISCUSSION
The results of this study indicate that there is an influence of service quality on tourist satisfaction in the Sasak Sade Village tourist destination. The results of this study are in accordance with the theory put forward by Zeithmal and Bitner (2003) that satisfaction is also influenced by service quality, ie consumers feel satisfied if they get good service or as expected. Based on some of these theories strengthen the belief that tourist satisfaction is strongly influenced by the quality of services offered at the Sasak Sade Village tourist destination.
The results of this study support some of the results of previous studies such as Chien (2010) who concluded that service quality can affect satisfaction.
Akama (2003) there is an intention to revisit in the future.
Based on the facts in the field that it is necessary to add tourist attractions to increase the intention of tourists visiting again, besides that it can also prolong the 
